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Discovery Phase

2. PROSPECTING (10%)

Generate Presentation Opportunities

Generate Project Leads

Build Contact Lists
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3. QUALIFIED (15%)

Qualify Project Commercial Feasibility

Qualify ProjectTechnical Feasibility

Satisfy Commercial Needs

5.TECHAND COM FEASIBLE (65%)

SatisfyTechnical Requirements

Resolve Project Design Details 

6. SPECIFIED (80%)

Educate tendering Contractors

7.TENDERAWARDED (95%)

Resolve Logistics

8. PO RECEIVED (99%)

Close the Loop

9. CLOSED (100%)

Case Study

10.AFTER SALES (100%)

After Sales Support

1. LEAD GENERATION (0%)

1. LEAD GENERATION (0%)

PROSPECTING (10%)

QUALIFIED (15%)

TECH OR COM FEASIBLE (40%)

TECH AND COM FEASIBLE (65%)

SPECIFIED (80%)

TENDER AWARDED (95%)

PO RECEIVED (99%)

CLOSED (100%)

AFTER SALES (100%)

TECHFAB 

INDIA

LEGEND

Public access

RestrictedAccess (portal login required)

Recommended resource

Optional resource

* Geosynthetics

** Geo Hazard Mitigation

Resources listed in the above matrix are hyper-linked to the TFI portal which will be updated regularly. It is recommended to periodically refresh documents using the links above to ensure you are accessing the latest version of any document. Information is provided based on current test data and may be subject to change as new information becomes 
available. The versatile nature of TechFab India  means that all application conditions cannot be anticipated. TechFab India makes no warranties and assumes no liability in connection with this information. Project specific testing may be required to determine the suitability for TechFab India  material use in a particular application.

®

SALES TOOL AND RESOURCE

(S.T.A.R. MATRIX)
Interactive matrix of TechFab India sales tools and 

TechFab India Sales funnel. 

4.TECH OR COM FEASIBLE(40%)
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